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Pakistan - A glimpse   
• Pakistan is a 70 year old 

young country of nearly 200 
million people with 70% of its 
population below 30 years of 
age.  

• Millennials constitute about 
50% of its population 

• Internet is used by 38 million 
people and it is the world’s 
4th fastest growing internet & 
broadband consumption. 

• 150 million have a mobile 
phone nearly 40 million of 
them use a smart phones, 

• Over 30 million people read a 
newspaper in Pakistan 



And of course there is the  
Jang Media Group 



Established in 1939, Jang Media 
Group is the largest and the 
fastest growing media company in 
Pakistan.  

With 6 newspapers, 5 TV 
channels and number of digital 
properties, Jang Group has been 
leading the media space in 
Pakistan for almost 80 years.  

Jang Media Group 



Window of 
Pain



Jang 
Innovations 

QR: Jang Classifieds 

AR: Integrating 
newspaper headlines with 
TV headlines through 
Augmented Reality  

Jang VR: Creating Virtual 
Reality through 
newspapers 





Jang 
Classifieds

• Jang newspaper is the largest 
classified platform in Pakistan, with 
annual revenues exceeding Rs. 600 
million (5 Million USD)  

• The important Classified categories 
range from automobiles, real estate, 
education, matrimonials and Jobs  

• Jang Classified, a 24 page special 
section, is published every Sunday 
with the Jang newspaper from 7 of 
Pakistan’s top cities, representing 
70% of the urban consumer 
purchasing power in Pakistan



Jang Classifieds  
Challenges

• The advent of Online Classified 
portals has had an adverse impact 
on the print classifieds  

• Our Classified revenues had 
declined in 2015 by 17% with a 
volume decline of almost 20%  

• The biggest challenge was Free vs 
Paid and dynamic, interactive Color 
visuals vs plain B/W static Text 



Jang Classifieds – QR Code 
• We introduced QR codes 

in key categories of real 
estate and automobiles 
to make the consumer 
experience more 
dynamic and vibrant  

• And to deliver value to 
the consumer by adding 
video/audio and photo 
features to the existing 
print product 









• The revenue has gone up 
30% since 2016, when 
QR code was launched. 

• Jang Classified volume 
has gone up by 27%. 

Jang Classifieds: 
Results 



Jang Real



Jang Real

• Augmented Reality is not a 
very common concept in 
Pakistan. Jang developed its 
own AR App - Jang Real - 
towards the end of 2016.  

• This is the first time any 
media house has made use 
of AR in Pakistan.  

• Jang Real adds value to the 
news by augmenting content 
as well as monetizing it. 



By scanning the news with 
your Jang real App, you 
can watch the news from 
Geo  news channel.

Newspaper goes 
Live 



Monetizing Jang Real



Monetizing Content 



Augmentising 
Advertisements 



Jang Real: Results

App downloads – 110,347 
Scans/day – 75,530



Jang Virtual Reality 



Jang VR  

We introduced Virtual Reality in mid 
2017.  

2017 marked the 70 years of 
Pakistan and also the 70 years of 
our flagship brand, Jang 
newspaper's publication in Pakistan.  

We gave our readers a virtual 
gallery of our front pages from these 
70 years. 





So who says 
newspapers  
are dead??
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